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Topic: Measurement of Brand Equity- 

Competitive Analysis 

Learning objectives: 

To understand how brand equity is measured.          
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Measuring Brand Equity 

Brand Audits 

Brand Tracking 

Brand Valuation 
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Assessment questions: 

1. List down the factors you know for the measurement of 

brand equity. 
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Reference Books  

• Integrated Marketing Communication ; Tom Duncan; 

Tata McGraw  

• Strategic Brand Management; Kevin Lane Keller; PHI 

For Internal Circulation and Academic 

Purpose Only 


